
ADEXY P L A Y  W I N S C A S E  S T U D Y  ·  C O O R S  C H A N T

7×
higher engagement rate than a standard Reddit promoted post

Reddit promoted post avg: 0.3% engagement.
Coors Chant: 2.0%.

13×
higher engagement rate than the Facebook average

Facebook avg: 0.15% engagement. Coors Chant:
2.0% across 1.67M views.

1 in 4
engaged users spent 37+ seconds with the experience

Longer than a full :30 video ad. Active time only,
paused when the tab is hidden.

U N D E R  T H E  H O O D  —  P R O D U C T I O N - G R A D E  A T  S C A L E

60 FPS
F R A M E  R A T E

99.98%
E R R O R - F R E E  S E S S I O N S

495k
O S  R E N D E R E D

E A R L Y  A C C E S S

Coors Chant was one of the first campaigns of its kind

on Reddit.

Yours could be next.

T H E  R E S U L T S  —  I N T E R A C T I V E  B R A N D  M E D I A

Coors Light got 2% of Reddit to

stop scrolling and start

participating.
Coors Light, Publicis, Reddit, and Adexy turned a promoted post into a living
World Cup moment.


