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co 0 Rs LI G H I G 0 I 2 % 0 I RE D D I I I 0 Pull the tab. Join the chant. Help Coors Light and Reddit build the
longest COOOORS chant ever. Tap below.
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higher engagement rate than a standard Reddit promoted post higher engagement rate than the Facebook average engaged users spent 37+ seconds with the experience
Reddit promoted post avg: 0.3% engagement. Facebook avg: 0.15% engagement. Coors Chant: Longer than a full :30 video ad. Active time only,
Coors Chant: 2.0%. 2.0% across 1.67M views. paused when the tab is hidden.
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